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HomeFirst.

Where Homelessness Ends

HomeFirst™ is a leading provider of services, shelter and housing opportunities to the homeless
and those at risk of homelessness in Santa Clara County. We are passionately focused on helping
the homeless find and keep permanent housing.

Drawing on years of work in the community, and having recently renamed the organization,
HomeFirst is embarking on building its brand anew. Consistent usage of the new HomeFirst
trademark is a crucial aspect in building a strong brand.

Corporate Identity can be looked at in two parts: The visible part of the program—the
trademark, and the strategy behind the design. Our trademark is the outward face of HomeFirst
and an important expression of our mission in the community.. Since continuity of identity is
so crucial in building and sustaining recognition, it is critical that the integrity of the HomeFirst
trademark be preserved.

Opportunities to expose corporate identity are vast. Every public contact you make represents
an impression. From letterhead to signage, from advertising to community outreach, to how the
phone is answered—all are a form of media, all have the capacity to affect how an organization
is perceived. Please assist us in our efforts by following these guidelines. Refer to them when
conveying graphics specifications to vendors or internal departments, and use them as a
benchmark for any visual communications you produce.

Thank you,

Claire Wagner
Marketing and Communications Manager



Landscape Trademark Landscape Trademark > file "HomeFirst_Lnscp_PMS.eps”
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Where Homelessness Ends ———Tagline
Corporate Tagline
Copyright
Editorial Usage Initial cap with a“TM" - at first occurrence in text

Editorial

Lorem ipsum dolor sit amet, HomeFirst™ consectetuer adipiscing elit, sed diam nonummy nibh. Duis autem vel eum
iriure HomeFirst dolor in hendrerit in vulputate velit esse molestie consequat.

Copyright Notice

©2014 HomeFirst™, Inc. HomeFirst, and the HomeFirst logo design are trademarks of HomefFirst, Inc. All rights reserved.




Portrait Trademark Portrait Trademark > file "HomeFirst_Prtrt_PMS.eps”

"Open door”logo

Corporate Tagline -
0 m e I rs — "HomeFirst” letter mark
™

Where Homelessness Ends ———Tag line

Copyright

Editorial Usage Initial cap with a“TM”" - at first occurrence in text

Editorial

Lorem ipsum dolor sit amet, HomeFirst™ consectetuer adipiscing elit, sed diam nonummy nibh. Duis autem vel eum iriure
Homefirst dolor in hendrerit in vulputate velit esse molestie consequat.

Copyright Notice

©2014 HomeFirst™. HomefFirst, and the HomeFirst logo design are trademarks of HomeFirst. All rights reserved.




Trademark Reversed

The landscape trademark may appear reversed out of a solid color
background, preferrably a solid pms 432 dark gray background.

Care must be taken to place the reversed HomeFirst trademark over
backgrounds where the white type and yellow “light” from the
“open door” of the logo mark have good contrast and will be clearly
readable. If there is any doubt, contact the HomeFirst Marketing
department.

HomeFirst CORPORATE TRADEMARKS MUST NEVER BE ALTERED OR
MODIFIED IN ANY WAY.

HomeFirst Application Style Guide

Landscape Trademark, Reversed > file "HomeFirst_Lnscp_Rev_PMS.eps”
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Trademark Reversed

The portrait trademark may appear reversed out of a solid color
background, preferrably a solid pms 432 dark gray background.

Care must be taken to place the reversed HomeFirst trademark over
backgrounds where the white type and yellow “light” from the
“open door” of the logo mark have good contrast and will be clearly
readable. If there is any doubt, contact the HomeFirst Marketing
department.

HomeFirst CORPORATE TRADEMARKS MUST NEVER BE ALTERED OR
MODIFIED IN ANY WAY.

HomeFirst Application Style Guide
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Landscape Trademark
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Color Palette

HomeFirst colors are an important part of the brand image. The
Pantone color reference is: Pantone+ Solid Color, Coated.

An extended palette of corporate colors has been established for use
wherever the HomeFirst brand is delivered. These additional colors
are designed to provide a color foundation for the extended brand
look-and-feel. The palette is versatile while also delivering a unique
HomeFirst identity.

Draw from the extended HomeFirst corporate color scheme when
creating illustrations, graphics, and anywhere additional colors are
needed.

HomeFirst EXTENDED CORPORATE COLORS MUST NEVER BE ALTERED
OR MODIFIED IN ANY WAY.

HomeFirst Application Style Guide

HomeFirst Colors

SPOT Color (pms)
Pantone+ Solid Color Coated Book

Pantone+" Solid Coated Color Book

pms432C

pms123C

corporate colors

pms158

pms258

pms368

pms327

pms299

pms431

pms429

pms427

extended color palette



Color Equivalencies

Color Equivalencies

PROCESS Color (cmyk)
Pantone+ Color Bridge Book

| 432 c65 M43 y26 k78

| 123 c0 m19y89 kO

| 158 c0 m62 y95 kO

N 258 c51 m79y0 kO

|| 368 65 m0 y100 kO

|| 327 c100 m2 y60 k14

| 299 86 m8y0 kO

|| 431 c45 m25y16 k59

| 429 21 m11y9 k23

I 427 c7 m3y5k8

RGB Color (rgb) HTML Color (web)

| 432 r51 g63 b72 | 432 333F48
| 123 r255 9199 b44 | 123 FFC72C
|| 158 r232g119 b34 . 158 E87722
| 258 r140 g71 b153 | 258 8C4799
| 368 r120g190 b32 | 368 78BE20
| 327 r0g134b117 . 327 008675
| 299 r0 g163 b224 || 299 00A3EO
| 431 r91 g103b112 || 431 5B6770
| 429 r162 g170b173 | 429 A2AAAD
|| 427 r208 g211 b212 I 427 D0OD3D4
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Color Usage

When reproducing the color HomeFirst trademark on color surfaces,
care must be taken to maintain the integety of the tradeamrk with
good contrast and appropriate color combinations.

If you have any questions or concerns over the proper application of
color, contact the HomeFirst Marketing department.

HomeFirst EXTENDED CORPORATE COLORS MUST NEVER BE ALTERED
OR MODIFIED IN ANY WAY.

HomeFirst Application Style Guide

Color-On-Color Guielines
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Myriad Pro Font Family

Franklin Gothic Font Family
For Content Authoring

Myriad Pro Font Family

Light
The quick brown fox jJumps over the

Light Italic
The quick brown fox jumps over the

Regular
The quick brown fox jumps over the

Italic
The quick brown fox jumps over the

Semibold
The quick brown fox jumps over the

Semibold Italic
The quick brown fox jumps over the

Bold
The quick brown fox jumps over the

Bold Italic
The quick brown fox jumps over the

Light Condensed
The quick brown fox jumps over the

Light Condensed ltalic
The quick brown fox jumps over the

Condensed
The quick brown fox jumps over the

Condensed Italic
The quick brown fox jumps over the

Semibold Condensed
The quick brown fox jumps over the

Semibold Condensed Italic
The quick brown fox jumps over the

Franklin Gothic Font Family

Gothic Book
The quick brown fox jumps over the

Book Italic
The quick brown fox jumps over the

Medium
The quick brown fox jumps over the

Medium Italic
The quick brown fox jumps over the

Demi
The quick brown fox jumps over the

Demi Italic
The quick brown fox jumps over the

Heavy
The quick brown fox jumps over the

Heavy ltalic
The quick brown fox jumps over the
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Usage Violations

Any variation from the guidelines covered in the HomeFirst
Application Style Guide would be incorrect and should not be used.

The following are some examples of unacceptable modifications —
violations in the application of the HomeFirst trademark.

1. Never move, delete, or rearrange any elements of the corporate
trademark from their respective
positions.

2. Never attach words or graphics to the corporate trademark.

3. Any distortion of proportions (height or width) of
the corporate trademark is incorrect.

4. Never make another logo using elements of the
corporate trademark.

5. The HomeFirst logo mark (the open door) must never appear
independently from the lettermark.

6. Never place the HomeFirst trademark over a colored or a textured
background. Use a reversed trademark if there is adequate
contrast.

7. Never place the HomeFirst trademark over a photographic
background. Use a reversed trademark if there is adequate
contrast.

8. Never use a reversed HomeFirst trademark on a light background.

IFYOU HAVE ANY QUESTIONS OR CONCERNS REGARDING
APPLICATION OF THE HomeFirst CORPORATE TRADEMARK, CONTACT
THE MARKETING DEPARTMENT.

HomeFirst Application Style Guide

Violations
1. Violation 5. Violation
ﬂH First
2. Violation 6. Violation
HomeFirst
Where Homelessness Ends
RIVERS OF CHOCOLATE
3. Violation 7. Violation
HomeFirst
Where Homelessness Ends
4. Violation 8. Violation

HomeFirst.
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About HomeFirst

HometFirst is a leading provider of services, shelter, and
housing opportunities to the homeless and those at risk of
homelessness in Santa Clara County. We are passionately
focused on helping the chronically homeless find and keep
permanent housing.

Our efforts are consistent with the nationwide ‘Housing First’
movement that places people in permanent housing, as soon
as possible, rather than relying upon shelters or transitional
housing. This approach has proven more effective in ending
homelessness rather than just managing it.

For more information, visit homefirstscc.org.

HEADQUARTERS HomeFirst
507 Valley Way
Milpitas, CA 95035
tel (408) 539-2100
fax (408) 957-0253

Copyright © 2014 HomeFirst. HomeFirst™ and the HomeFirst logo design are trademarks of HomeFirst. All rights reserved.
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